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Valorising residual flows

Residual flows that are not suitable for human consumption,
such as blood and feathers, are valorised into raw materials
and fertilizers for agriculture and industry.

En route to the Future

In 2025, we are researching what our contribution could be
to further combatting food waste in the chain and with which
parties we could enter into an alliance. As a chain partner,

we are pleased to join minds to think about solutions for
combatting food waste!

Other residual flows and waste processing

Waste other than the residual flows stated above are
separated for recycling at all our locations.

40.5% of this waste receives a useful repurpose. The other
company waste comprises mainly non-recyclable plastic and
personal protective equipment. The plastic that is released at
our production locations is not suitable for recycling due to
contamination with animal proteins and fats. In 2025, we will
once again enter into dialogue with our waste management
partners to explore how our waste can be offered for recycling
more effectively.
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Greenhouse gases are released during our
activities. This is because we use natural gas to
heat water, diesel to transport living poultry and
CO2 gas for stunning chicks.

SBTi

In order to reduce our impact on the climate, we
have joined the Science Based Targets initiative
(SBTi). This is an initiative that encourages
companies to formulate validated climate goals
that are in line with the scientific consensus that
global warming must be limited to no more than
1.5°C above pre-industrial levels.

Our approach

In addition to our continuing efforts to save
energy, we focus on sustainabilising the energy
we purchase and use. Our goal is to switch over
completely to renewable electricity in 2025. We
have studied various options and are focusing as
the first step on purchasing Guarantees of Origin
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(GoOs) in order to safeguard our electricity from
renewable sources. In 2024, we purchased GoOs
for the electricity consumption of our location

in Barneveld. In this way, we have sourced
approximately 8% of our electricity consumption
from renewable sources and reduced our
market-based scope 2 emissions.

STORTEBOOM

FOOD GROUP
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Composition of scope 1 and 2 emissions
Storteboom Food Group

The following diagram shows the composition of
our scope 1 and 2 emissions. Transport, stunning
gas and natural gases are the main emission
sources of our scope 1 emissions.

Scope 1 and 2 CO2-emissions 2024
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In order to reduce these sources, we

are focussing in the longer term on the
electrification of these processes in combination
with our own sustainable energy generation.

Objective and results

We fully charted our scope 1 and 2 emissions
in 2024. This means we can use 2024 as the
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baseline year for formulating our CO2 reduction
goals en route to 2030 and 2050. Storteboom is
committed to reducing its absolute scope 1 and
2 emission by 42% in 2030 and by 90% in 2050
(baseline year 2024). Compensation of the other
10% will lead to net-zero emissions in 2050.

Baseline | Goal 2030 | Goal 2050
year 2024 | (-42%) (-90%)
Scope 1 21,792 12,639 2,179
Scope 2 30,185 17,507 3,019
(market-based)
Scope 2 24,119 13,989 2,412
(location-based)

*Targets not yet validated by SBTi.

Conclusion

Through our efforts relating to energy, water,
food waste, waste and the climate, we make
sustainable choices visible and measurable.

This is how we together ensure that Storteboom
Food Group makes a positive contribution to a
liveable world — now and in the future.

STORTEBOOM

FOOD GROUP
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Better for our

Animal welfare is a top priority for us. Together with our poultry farmers, we ensure a better life For our chickens. danimalts
Brambell's five freedoms form the basis for this.

Better for animals

As a chain director of Beter leven 1-ster (Better Life 1-star) chicks, we are responsible for linking the various links in
our chain. In this way we bear responsibility to adherence to the applicable animal welfare standards.

Our BLK1* companies

Storteboom has a total of 215 BLK1* companies in the Netherlands, Germany, Belgium and Poland.

Geographic location Storteboom versus the market in the Netherlands (2024)

Market

32% of all BLK
Storteboom e farmers are
Storteboom farmers!

Beter
Leven

m

‘ STORTEBOOM
OOD GRO
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Better Life

In addition to paying extra attention to the training and
education of employees and drivers, we also have regular
contact with catching and loading teams and with poultry
farmers in order to safeguard the best possible animal
welfare.

This applies to conventional broilers as well as to animals
from other farming systems, including chickens certified with
the Better Life one-star label of the Dutch Society for the
Protection of Animals.

DI
BESCHERMING

Natural daylight

Slower-growing breed /
Sheltered chicken run

shorter time in transport /

Lxlﬁa...ﬁw
/ .

More space Distractions
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Better For
products

Our mission is clear: We want to offer consumers the tastiest
and safest chicken products. We adhere to stringent quality
standards in order to safeguard food safety and quality. In
addition, we have included food safety in our Code of Conduct
for suppliers. We furthermore have introduced a policy
requiring all suppliers of products and services that come into
contact with food to have a GFSI certificate.

BRECS I‘:s: io::‘
Food Safety \@/

CERTIFICATED

ISO 17025
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Sustainability means accepting responsibility
across the entire chain. We ensure responsible
procurement of products and raw materials that
have minimum impact from the farm to the fork,
within a chain that respects our values.

Feed: All soy for Beter Leven 1-ster (Beter
Leven 1-ster) is RTRS-certified; all soy will be
deforestation-free from the end of 2025.

Suppliers: New Code of Conduct has been
drawn up. 100 key suppliers will be signatories

to this code by the end of 2025.

Packaging: Research into recyclable
packaging.

Emissions: Scope 3 and FLAG emissions to
net-zero in 2050
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Responsible animal feed raw materials

Agriculture is a driver of loss of biodiversity
through climate change, pollution and land-
use change. Soy is a key component for
poultry feed. Storteboom Food Group aligns
with the European legislation in the field of
deforestation-free soy. This means that, as of 1
January 2026, all soy used for chick feed in our
chain must be deforestation-free.

Storteboom Food Group is a member of the
Round Table on Sustainable Soy (RTRS) and has
had RTRS-soy in its product stream since 2015.
All soy for the BLK 1-star chicks in the chain

is RTRS-certified. In addition, our soy policy is
aimed at serving our customers by meeting their
needs and helping them achieve their goals.

&

Better Fo.r the
chain
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Packaging

We commissioned research into the sustainability, efficiency
and functionality of our packaging in 2024. As a result, we now
know where there is potential for improving our packaging in
the field of sustainability. Together with customers, we aim to
use packaging materials in the most sustainable way possible.

'STORTEBOOM
~ Rt @
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Scope 3 emissions

We are committed to SBTi to bring our scope 3 emissions to
net-zero in 2050. We want to have validated our goals with
baseline year 2024 by the end of 2025 and have formulated a
concrete plan of action for becoming net-zero according to the
definition of SBTi by 2050.

.
A siirzzoa
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The mission of Storteboom Food Group is to
make a positive contribution to the communities
around us by creating an inclusive workplace
where employees are happy, healthy and feel
safe.

Our human resources policy is based on
internationally recognised agreements for good
employership (such as the ETI base code) and
the Collective Labour Agreement for employees
in the poultry industry. The Collective Labour
Agreement is reached in consultation between
organisations on the side of the employers and
organisations on the side of the employees
(trade unions) and applies to the Dutch poultry
processing industry.

All the locations of the Storteboom Food Group
are Sedex certified. This enables us to ensure
together with external supervision that we
conduct a responsible human resources policy.

Our organisation operates according to six core
values: Cooperation, Integrity, Discipline, Client
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Better for the
people

Focus, Result-orientation and Drive.

Guidelines for conduct have been formulated
based on these core values. In this way we
ensure that the human rights of all employees
(both permanent and temporary) and the chain
partners are respected. Everyone is treated with
respect, can work in safety and is protected
against exploitation and slavery.

f

CUSTOMER FOCUS

.

INTEGRITY RESULTS ORIENTED
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Storteboom Food Group believes that all
employees must feel safe to carry out their
activities. The safety of equipment and
machinery, providing and wearing personal
protection equipment and, of course, treating
each other with respect are part of this.

In 2024, we recorded one notifiable accident and
19 accidents that resulted in more than three
days of absence. For both categories, our target
is zero.

At all sites, employees are continuously informed
and reminded of the rules and agreements
concerning food safety, general and personal
safety, health, and the environment. We do this
through training and all available communication
channels within our company. This is both

an individual and a shared responsibility of
employees.

Diversity

Diversity is a key gauge of this pillar within
our organisation. In addition to being able
to work safely, everyone must receive
equal opportunities to develop within

our organisation. This is why we examine
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annually the ratio of women to men within
the various levels of our organisation and
within the different training and development
programmes.

The situation is as follows for 2024:

Distribution between men and women

@® woman @® man

In addition to different genders, we also look

at the distribution of our employees across the
different age groups. This enables us to monitor
whether supplementary human resources policy
may sometimes be necessary.

STORTEBOOM

FOOD GROUP
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Over the past years, the situation with respect to
the age distribution within our organisation was
as follows:

Age distribution of employees

@<18 ®18-25 @ 26-35  36-45 @46-55 | 562

Our community

We are dedicated to being a good neighbour.

This means that our aim is to have no complaints
from our neighbours concerning odour, noise or
other disturbances. We were not fully successful
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in fulfilling that aim in 2024 at our locations in
Putten and Kornhorn. The following diagram
shows the development of the complaints
regarding these locations.

The total number of complaints did not decrease
in 2024. The number of odour complaints in
Kornhorn rose from 4 to 5. We assume that our
investment in the biobed in 2025 will resolve
these smell complaints.

Odor and noise complaints Putten and Kornhorn 2020-2024
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= Overige milieuklachten other environmental complaints
# Geurklachten/odour complaints

u Geluidsklachten/sound complaints
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Better For the organisation

In order to make Storteboom a better employer, partner and supplier within the chain, we ensure a
transparent and reliable governance structure in which extensive measurement and reporting play a central

role. Integrating sustainability as the core of our company strategy make sus ready for the future.

WIN WITH BETTER &
CUSTOMERS [ TOGETHER | T?

Longterm Partnership
We connect the whole supply

chain and work with 1 goal

(R BETTER
] ORGANIZE Qur
LIFE. & To WIN Agentia

Our
sustainability
agenda
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Better life
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